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Suburbia
An Emerging

hy of Place
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The first generation of Suburban growth:
19451965

Mass adoption of Automobiles
(since 1920s)

Fannie Mae (createph 1938)
Federal Highway Act of 1956
Airport Construction
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30 Million Americans migrate to suburbia 192960
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Second Transformation (19651985) Merchants

Central City merchants opened
secondary locations closer to their
customers in a new venue, the Mall
which accelerated a shift to nationall
chain merchants.
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Second Transformation: Employment
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Initially research
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jobs migrated to
suburban
locations. In
1960, 84% of
jobs were CBD
based. By 1996
this had dropped|
to 66%.
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Third Transformation (19862005)
Urban Amenities
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Shift from exclusively single use to mixed use




Third Transformation: Full Hierarchy of Place

A3 ~4

Master Planned Communities with integrated vibrant town centers and serene nat
preserves create an enhanced and healthier quality of life.
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Third Transformation: Full Hierarchy of Pl{ace
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Consumers value places that provide both downtownd natural
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prioritize spending based on their sense of value
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The Fourth Transformation of Suburbia

A 1. Recovery from Recession
a. Return of demand
b. Return of debt and equity capital
c. Return of Consumer

A 2. Demographic Transformation

A 3. Digital Transformation

A 4. Public/Private Transformation

A 5. Foreign Competition

A 6. Sustainability & Efficiency Transformation
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